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ABSTRACT 

This monograph provides an annotated listing of 
suggested audiovisual materials which teachers should cor, ;ider as 
they plan consumer education programs. The materials are divided info 
a general section on cbnsumer education and a section on specific 
topics, such as credit,\ decision making, health, insurance, money 
management, and others. The annotations provide a short description, 
appropriate audience, price, and source of availability.; A related 
document is available as VT 013 772 in this issue. (SB) 
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A Service of the State Department of Education, Division of Vocational Education, in Cooperation 

with the Edison Township Board of Education 



The CENTER FOR CONSUMER EDI .RATION SERVICES is a demonstra- 
tion project of the Home Economics and Consumer Education/ 
unit of the Bureau of Vocational Technical Program Services , 
Division of Vocational Education, New Jersey Department of 
Education, funded through Part F of the Vocational Education 



Amendments of 1968. 
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PREFACE 



The Center £o_ Consumer Education Services has 
been established to devise and implement an 
interdisciplinary approach to consumer education 



in the schools of New Jersey. One of the means 
selected to achieve this goal is the development 



and publication of a series of monographs. This 
publication, the second in the series, provides 
a list of suggested audio-visual materials which 
teachers should consider as they plan consumer 
education programs . 



We are grateful to Dr. Irene Oppenheim for her 
dedicated effort in preparing thi* sting nf 
selected audio-visual materials. 

i 



William L. Johnston, Ed.D. 
Director 

Center for Consumer Education Services 
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KITS OF CONSUMER EDUCATION MATERIALS 



The materials listed in this first section 

cover several topics of consumer education. 

$ 

Some suggestions for their use may be derived 
from the annotation. 
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A P JUmtJl ioK Consume* Tkir.Un 3 i 0* IU e aUth a. SeAieA o( 
Ten T/tanApaAenc>teA . 



E^sss sr: ££ srss £“• 

but do not offer solutions. 



The material is designed (or high school and adult 
groups . 



Cost for the series: $15.00 

Educational Services Division, 
Inc., Mt. Vernon, N.Y. 10550 



Consumers Union of U.S., 




ReAouA.ec Kit ion. T caching Consume* Education . Kit 1 

accompanying teacher s gu • nare ncies are in color) 
parencies or masters (some transparen d materia l 
a reading and resources list and other reia 



This would be 



attractive to high school stud 



Cost for the set: 



$22.50 plus $1.75 for postage . 



Changing Times Education Service 
H Street, N.W. , Washington, D.C. 



Suite G 91, 1729 
20006 



ReAouA.ce Kit ion. Teaching ConAume* Education . Kit 2 

susxf 

The format is planned to be similar to the first kit. 

Cost for the set: $22.50 plus' $1.75 for postage. 

-Changing Times Education Service , Suite G 91, 1729 
H Street, N.W., Washington, D.C. 20006 
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ModeAn Consume. A £ ducat-ion 



A package of booklets, audio cassettes, filmstrips, 

- books on six broad consumer eauca- 
Clothlng, and SkettzA; CaA6 , FuAno.- 
tuAZ, and A ppld.anc.e.6; FActzctong Famo.li/ Health an 
SecuAlty; You and the Laio; Way* to handle. Money, 

Uau6 to Shop. 



and student 
tion topics 



record 

Food , 



and 



This 

tion 

level 



is particularly good for individualized 
at the high school and adult level. ihe 
is geared for basic education. 



instruc- 

literacy 



Cost for the set: 



$274 with cassette, $249 without 
cassette . 



Grolier Educational Corporation, 845 Third Ave . , 
New York, N. Y . 10022 



Money Management Fllm&tnlp LibnaAij 



Attractive 
includes a 



color cartoons for use with boys and girls, 
script and guide for teachers in five areas 



1) you, the Shopped, explains the shopper s 
role as family purchasing agent, customer, 
and citizen. 

2) Youa Money and You, outlines five basic 
steps in planning the use of income to 
reach personal and family goals. 

3) Youa Ua.AdA.obz and You, illustrates the 
importance of wardrobe planning , shopping 

j and care to achieve a well-dressed appear- 

% ance within a budget. 

4) Spending Youa Food VollaA6, provides 
information on the use of food dollars. 

5) YouA Monld and Money, cove; .. personal 
finance for teen-agers, how to set up 
goals and how to direct spending. 

Cost: Individual filmstrips - $1.75 each; $7.00 for the 

set of 5. 



Money Management Institute, Household Finance Corporation, 
Prudential Plaza, Chicago, Illinois 60601 



Skoppe.si 9 £ Gu^cdo.6 

A set of 57 color slides and illustrated narrative guide. 
These cover five topics: Saving* at the Supe.JimaA.ke.-i:, 

Csced.it - Bietiing oa Bll A den (shopping for credit), 
Tadau'i LaundAU Baiket (caring for new ribers and 
fabrics). Six Shopping Sim, and W hat <s UndeA&oot. 

(rug buying) . 

These would be particularly useful for adult audiences 
but could also be used at the high school level . 

Cost for the set: $12.00 

Division of Photography, Office of Information, USDA, 
Washington, D.O. 20250 



Spending 

A two to four weeK unit on consumer education aimed 
to help students understand that spending money 
wisely requires specific information and decision- 
making skills and that responsible consumers can get 
more for their money than passive ones. 

The materials in the kit include a record, 2 film— 
strios , 20 copies of Honey M atteA* (a booklet for 
students), a packet of 30 different garment hang tags, 

3 different role-playing scripts , 2 different sets of 
problem cards, and the teaching guide. 

The section on shopping is particularly good. 

This was designed for a high school audience but could 
he used with young adults as well. 

Cost for the set: $65.00 (Additional copies of student 

materials can be ordered separately.) 

Olcott Forward, Inc., 234 N. Central Ave., Hartsdale , 

N.Y. 10530 



Te.ackU.ng Social Living Skills- Consume.*. Education 

The packet contains a teacher's manual , lesson plans 
and worksheets for students, transparency mas ers 
and text, a filmstrip Getting Caed^ wx,n a rilm- 
strip n, ”\ual and a tape-recorded narration , and *.5 
small records on credit and banking services. 

This would be a very useful packet for adult education 
as well as high school. 



Cost for the set: $18.00 

Publicat ions -Sales Section 97, National As 

1201 Sixteenth St., N.W. , Washington, D.C. 20UJb 
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The ConAumea Scale* 

Three filmstrips were prepared by the Institute of Life 
Insurance. 



Qua Rote Aa Contumea* is 
cerned with the consumer 
Ann and Jeff. 



a cartoon type filmstrip con- 
role of two high schoyi students , 



Contumca. t> 
that shows 



In the ttanket Place is a cartoon type filmstrip 
how two young people make a buying decision. 



Contumea* In Action is a pictorial f i lmstri P^? U reSou?cel 

and how they attempt to use their resource-. 



married 

wisely. 



couple 



Cost: $10 for the set of 3 

Association Films, 600 Grand Ave. , Ridgefield ,N . J . 07657 



The Role the Con6umen 

A set of 3 color filmstrips and scripts on how consumers 
function in the economy. 

* * s 

' . Part I covers the importance of the consumer 
today, change in th&\status of the consumer, 
and the importance of ^qnsumer credit . 

Part II covers consumers arid^the pattern of 
production, and consumers andNi.conomic stability. 
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Cost 



Part III covers the difficulty ot becoming an 
intelligent consumer, the role of the consumer 
as a citizen, and a summary. 

for the set : $10.00 

Joint Council on Economic Education, 1212 Avenue of the 
Americas , New York, N.Y. 10036 



3M Color Transparencies,, 
several topics. 



Packets of 20 transparencies on 



A booklet suggesting how these transparencies can be 
used and giving a picture of each transparency is 
available^ t>lfie.c.tofLy Concept and GznzfLat-c.zatA.onA 

Cost of the booklet: $2.25 

Useful for high sqhooi or adult audiences. 



1) The Ratio nat\Vzc.lAlon- Making PsloczaA 
discusses various avenues possible in 

■ making decisions and <desired outcomes. 

2) Con^ume^.-4 : Who? Why? How? helps ^ 

' consumers determine what students want 
their money to do for them; motivations 
that stimulate consumers to purchase ; 
effective techniques of consumer pur- 
chasing.^ ' 

3) Evaluating A dv zfLtlAlng is designed 

to give insight into the psychology of 
advertising and shows techniques used 
by .advertisers to get their share of 
• the consumer dollar. \ 

UAlng CfLzdlt with Unde.SLAta.ncU.ng pre- 
sents an overall understanding of how 
consumer credit has played a> part in 
the growth of the American econdmy .. 

V o tta.fi- St>Le.t.c.ki.ng Psiac.ttc.zA is designed 
to help students understand the manage- 
ment of money s 

Stopping LzakA In ¥ amity Spzndlng 
illustrates ways an individual or family 
may decrease expenditures by studying 
habits of spend i-ng . 



4) * 

5) 

6 ) 

■> 



Cost, for each of the six packets of transparencies: $35.00 

3M Company, Visual Products Division, Box 3100 A, 

St. Paul, Minn. 55101 
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MATERIALS FOR SELECTED TOPICS 



V 



The materials in this section are arranged 
according to selected topics of consumer 
education. The categories are somewha 

arbitrary and designed only to aid the 
teacher in selecting material. , It is dif- 
ficult to separate portions of some topics 
such as money management and credit . 
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CREDIT 



Cfizdtt (#4741) 

Teaching guide and some cartoon-style transparencies. 
Useful for junior and senior high school students. 

Cost: $5.00 

Co-Ed/Forecast , 904 Sylvan Ave . , Englewood Cliffs, N.J. 
07632 



C.ftzdZt‘- ConAume-t RzaouJicz (#83728) 



This; mi 
crec-i - , 
against 
The p aci. 



studies 



is designed to locus on attitudes about 
-ifferent* types of credit, reasons for and 
buying on credit, and shopping for credit, 
et contains a three-part filmstrip , case 
transparencies ai d a teacher's gu^de. 



Cost: Free loan' from your local J.C. Penney Store 

or\$8.00 from address below. 

\ \ 

Educational and Consumer Relations, J.C. Penney 
Company, Inc;, 1301 Avenue of the Americas, New 
York, N. Y. 10019 



Cn.zdZt Conzzpti 



Filmstrips./ A series of 4 color filmstrips with scripts 
and suggestions for teachers. These are clear and concise 

! % 4 

1) #2951, Thz JnitaZZmznt Contn.azt discusses 
the legal aspects of installment credit. 

2) #2952 , Chang z It, PZzaiz covers the types 

of charge accounts including revolving credit. 

3) .#2953, CKzdZt ConzzptA is an excellent 
.discussion of concepts of credit. 

4) #2954, CfizdZt SoaA.cz6 covers where credit 

i is available. 

! ' 



Cost: #2951 - $3.50 

I #2952 - /$3. 50 

#2953 •/ $6.95 
; #2954 - $3.50 

i" 

Visual Education Consultants , Inc 
Wisconsin 5 3701 



Dox 52, Madison, 



• / 



Con&imzJi Cfi&d>L£ Se.AU,&& 



Three learning packages designed for high school students . 
ia^h contains a teaching guide, cartoon casters ror trans- 
parencies 9 and. a laaxning g&s&c • 



1) #2620 , Cc.JiuMeJU and Cned* it In Oun Society 

2) #2621, Cnedlt t: When, Whene, and How 

3) #2622, Haklng CA.ed.lt Veclslon* 



Cost: $5.00 eaci 



all three titles for $13.50 (#2623) 



Co-Ed/Forecast Teas 'nine Aids, 90^ Sylvan Me., Englev/ood 
Cliffs, N.J. 07633 



Honey Mo. nagement 

A ar oup of 3 color- sour d fiins or 6 filmstrip,! and 
records (The films tr' os azp^ear to be made from portions 
of the film.) These are attractive presentations Partic- 
ularly geared to the high school girl or the d 

-a.- r .s.^ „„ fco work . Sc. -.s of tine material on bank loan s ana 

the finance Company ssaaaas to i* 9 

Low. The filmstrip Change .and* and Change Statement* i 
very clear on how charge account billing is done. 

The 3 films are: 



Installment Buying 
Retail Credit Buying 
Budg etlng 



The filmstrips are: 

Change Account Application * 

Ghaage Cand* and Change Statement* 

Retail Hen chant* Cnedlt Association 

The Bank Loan 

The Finance Company 

The Cnedlt Union 



Cost: Films - $120.00 each; filmstrips $7.25 each; 

records for filmstrips - $5.00 each, or $72.00 
for the set in a box. 



Bailey Film Association, 11559 Santa Monica Blvd. , 
Los Angeles, California 90025 



Money Talk - The Wl6e Consumes i 

This kit includes a record, a reference list, and sons? 
pamphlets which are largely government booklets.^ One 
side of the record describes the eo6t-o $ -living indeis. 
The other tells of three types of consumer frauds, and 
might be of interest to high school or adult groups. 

Cost for the Kit: $5.00 

National Board, Y.W.C.A., 600 X- cington Avenue, 

New York, N. Y. 10022 



The Credit Generation 

A packet prepared for representatives of local credit 
bureaus to use in talking to groups. It contains a 
script, slides, a tape, and some other materials. The 
slides and script could be useful in working with high 
school groups. The illustrations show boys as well as 
girls . 

Cost: $35.00 

Associated Credit Bureaus, Inc., Member Services Dept. 
6767 Southwest Freeway, Houston, Texas 77036 



The Llttle&t Giant 

Color-sound film. This is a very attractive cartoon 
presentation of how credit functions in our society. 

Useful for junior high school, senior high school, 
and adult audiences . 

Cost: Free loan 

Association Films, 600 Grand Avenue, Ridgefield, N.J. 
07657, 201-943-8200 
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Uh ’it. C o nJ urn e,A-a Shouts inow About. TA.ui.n~tn- Lending 

Color filmstrip, scripc, and record. Thrs is a good 
discussion of the law. 

Useful for high school and adult audiences. 

C st: Free loan from your nearest Federal Resei~~e 

Bank or Federal Reserve Branch Bank or $' C .00 
from address below. 

Board of Governors of the Federal Reserve System 
Washington, D. C. 20551 



Voufi Monet/ Hatte.A.6 and Vo a Taut the C-iedit 

Two color filmstrips with records and teacher's guide. 
The first explains very well why one needs to manage 
money. 

Useful for high school and adult audiences. 

Cost: $20.00 for the set. 

National Consumers Finance Assoc., 1000-16th St., N.W. 
Washington, D.C. 20036 
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DECISION- MAX INC 



V ec-t-i-icm- Uak^Cng i on. C o ni um e-XA ( #83463) 

This is a teaching packet i. .at includes c teacher s 
guide, recorded playlets, hand puppets ft : rola playing 
consumer decision situations, a f ilitis^rit on the ways 
in which consumers shop for goods, ah 1 a plan for a 
bulletin board to illustrate the steps ii • decision-making. 

It would be very useful with both the hv Vi scl ool level 
and adult groups. 

Cost: Free loan from your local J.C. Penney Store or 

$11.50 for the packet from the address below. 

Educational and Consumer Relations, J . C . L anney Company, 
Inc., 1301 Avenue of the Americas, New 1 . m, M.Y. luuiy 



The Con6u.m&A. De.c-ide.4 (#82824) 

Color cartoon filmstrip and record related consumer 
rights and responsibilities to^ consumer satisfaction 
with purchases. 

This is somewhat geared to the purchases of an affluent 
adult. 



Cost: Free loan from your local J.C. Penney store or 

$4.25 for filmstrip and record from the address 

below. 



Education and Consumer Relations, J.C. Penney 
Inc. , 1301 Avenue of the Americas, Mew Yoric , 



Company , 
M.Y. 10019 
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HEALTH 



The Heattk FA.au.cL Racket 

28 minutes, color-sound film. Exposes the cunning 
traps and trappings of the quack and charlatan in 
the sale of food, drugs, cosmetics, and medical de- 
vices. Produced by the Food 2 nd Drug Administration. 

Useful for high school and adult audiences. 

Cost: Free loan from your local FDA office or the 

address below. 

Public Health Service, Audio-Visual Facility, Atlanta, 
Georgia 30333 (In N.Y. and N.J. call Miss Mary Gill, 
Consumer Specialist, FDA New York district, phone 212- 
788-5000.) 



Consume* PA.otectU.on Souacca 
3M Color Transparencies. 

Cites examples of agencies, groups, laws and standards 
that protect the health consumer. 

Designed for grades 4-6. 

Cost: $35.00 

3M Company, Visual Products Division, Box 3100 A, 

St. Paul, Minn. 55101 



HOUSEHOLD INSURANCE 



?<xttzKKi> faofi ?Ko£zc.££en 

A color filmstrip and record on household insurance. 

Attractive and useful for high school and adult 
audiences . 

Cost: Free 

Insurance Information Institute, 110 William St., 
New York, N.Y. 10038 
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LABELS 



Law* and Label* 

Color slides and script. 

This covers about the same material as the slides 
What' 6 Wew on Label *. 



Cost: $6.50 



Visual Instruction Service, 
121 Pearson Hall, Ames, Iowa 



Iowa State University 
50010 



/ 



UJkaf* N ew On Label* 



Color slides and script. 



Produced by the Food and Drug Administration. A 
very attractive and informative set designed to 
help explain food labeling. 



Cost: $4.50 



National Audiovisual Center , 
Records Services , Washington 



National Archives 
, D.C. 20409 



and 
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LIFE INSURANCE 



I n6u.na.ncz - OJhai 1-t Mean4 and How I £ Wox.k.4 
13 minutes, color-sound film. 

It explains through cartoons how modern life 
operates; and through live photography, how 
ance meets people's needs for protection. 

Cost: Free loan- 

Association-Sterling Films, 600 Grand Ave. , 
N.J. 07657 



insurance 
life insur 



Ridgefield , 



MANAGING MONEY 



8 <ulc ZadgeXlng (#4634) 

Teaching guide and masters for transparencies. 

^ - 

Useful for junior and senior high school students. 
Cost : $6.25 ( 

Co-Ed/Foreeast , 904 Sylvan Ave. , Englewood Cliffs , 
N.J. 07632 



U^-ing Money \i}j.&zLy 

A film and six correlated sfound slidefilms= This 
-> material was prepared by CUNA. This is particularly 
geared to the adult with emphasis on the blue collar 
worker . 

Cost: $27.00 for a three day period for the whole 

kit,* the film only $18.00 for a three day 
period. • 

Journal Films, Inc., 909 W. Diversey Parkway, Chicago 
Illinois 60614 



MISCELLANEOUS 




Paua - it oi Happtntu* the. Ha.teJite.tt^ttc Way 

This viewer is bonbsrded with a kaleidoscopic array 
of colors and symbols of materialistic plenty. 

Intended to provoke discussion. 

An interesting and different approach to iniating 
discussion. Suitable for high school or adult 
audiences . 

Cost: $5.00 rental charge 

New York University Film Library, 26 Washington Place, 
New York, N. Y. 10003 

I 

t 

I 

The. Con&um&A. R e^/otutton 

A color slide and tape presentation for businessmen 
, discussing consumer complaints in the marketplace. 

Not very useful for school groups. 

Cost: $15.00, Tape recording of script -$5.00 

Chamber of Commerce of the United States, 1615 H. Street 
N.W. , Washington, D. C. 20006 



The. Rook Ray M ofiz 

i 

lllack and white sound film. (1 hour) 

-An expose of ghetto furniture dealers , food chains , 
food freezer pitchmen and the telephone company. 

Made from a television film. 

Useful to show the consumer problems of the family 
in the urban ghetto. 

Cost: $9.15 rental charge 

NET Film Service, Audio-Visual Center , University of 
Indiana, Bloomington, Indiana 47405 




v 



7 9 



23 



SaFETX 



$a£ety Zn tkt Home. 

Color slides, no script. These show a number of 
situations in the horoe where hazards exist. The 
slides would be helpful in a discussion of problems 
of home safety. 

Cost: $30.00 

Consumers Research, Inc., Washington, M.J. 078S2 
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SHOPPING 



3e A BntXeA Shoppe .K, 

Color slides {many with cartoons) , script ,, recorc 
sheets , and booklet. 

The slides are very attractive and simple. They 
could be used with high school and adult audiences . 

Additional copies of the illustrated script can be 
obtained separately for $1.50, Be A Bei-teA Shopped, 
Cornell Miscellaneous Bulletin #86. 

Cost for the Kit: $20.00 

Cornell University, N.Y. State Colleges . of Agriculture 
and Human Ecology, B-22 Mann Library Building, Ithaca, 
N. Y. 14850 



Con6ame.it 

A classroom game for 15 to 17 people which simulates 
the problems of installment buying. High school 
students would probably enjoy using this. 

Cost: $30. CQ 

Western Publishing Co. , School and Library Dept. , 

150 Parish Drive, Wayne, N.J. 04740 



Rev e.ZcutA.on.6 ol RegiA-tea Tape (#C— 119) 

Available as a color slide set or filmstrip with script* 

A simple discussion of what we pay for at the supermarket 
such as non-food items and convenience in preparation. 

Could be used with high school and adult audiences. 



Cost: Slide set - $10.50 

Filmstrip - $7.50 



Slides available from: Photography 

mat ion , U.S. Dept, of Agriculture, 



Div. , office of Info- 
Washington , D.C. 20250 



Filmstrip available from: Photo L'ab, 3825 Georgia Ave 

N.W. , Washington, D.C. 20011 
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STOCKS AND BONDS 



The. Lady and The. S£ock Exchange. 

A 27-sinute color film on the fundamentals of investing 
for a new investor. Suitable for an adult audience. 

Cost : Free loan 

Modern Talking Picture Servi: i 
for northern New Jersey: 

315 Springfield Ave. , Summit, N.J. 07901 
201-277-6300 

for sourthern New Jersey: 

1234 Spruce St., Philadelphia, Pa. 19107 
215-545-2530 

JJka t Make.* Ua T.i ck 

A 12-minute color cartoon sound film on how the New York 
Stock Exchange functions, A_i excel lane introduction foj 
high school and «-dult auc_ ftiues. 

Cost: Free loan 

iern Talking Picture Se* "ice (addresses same as .above} 



Waak-ing Vo.LLoa.6 

A 12- mi nute color cartoon on the Monthly Investment Plan. 
This type of plan is not being used very much. 

P 

Cost: Free loan 

Modern Talking Picture Service (addresses same as above) 
Vouft Skaxe. i.n TomoAJiow 

A 27-minute cartoon film on the role of the Stock 
Exchange in the nation ' s economy • 

Useful from an economics aspect. 

Cost : Free loan 

Modern Talking Picture Service (addresses same as above) 



WILLIAM L. JOHNSTON 

Director of Center for Consumer Education Services 

CHARLES BOYLE 

Superintendent of Edison Township Schools 



CARL L. MARBURGER 
Commissioner of Education 

JOHN H. KOENIG 
Associate State Director 
Instructional Services 



ROBERT M. WORTHINGTON 
Assistant Commissioner of Education 

ELLIS R. THOMAS 

Director, Bureau of Vocational 
Technical Program Services 



MYRNA P. CRABTREE 
Director of Home Economics and 
Consumer Education 
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